hello everyone!
this is a brief insta summary of my project on
laowai wanghong (MWL) and haiwai wanghong GBMRLD)
for the 18th Chinese Internet Research Conference (CIRC).

i am a/prof crystal abidin,
principal research fellow in
internet studies, curtin university.
i am an anthropologist of internet cultures,
and my research is archived on wishcrys.com
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in this paper, 1 focus on

laowai wanghong @ haiwai wanghong
(ZIMNZD) (BINNZI)

’
foreigners chinese diaspora
in china elsewhere

£ a2

focusing on those who speak mandarin
chinese and target chinese audiences

locally (A1tE) and abroad (E7M




while 1 survey several platforms in my

project, the findings in this talk focus on:
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based on traditional participant observation,
digital ethnography, content analysis of social
media content, reviews of industry documents,
and personal interviews.
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1) promote chinese culture primarily
through ‘a day in the life’ videos to
showcase ‘the everyday as exotic’, often
focus on the local ‘people’ in their
accounts

laowai wanghong

(ZIMNILD)
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~ 2) utilize ‘standpoint theory’ framings
to talk about their own privilege as
people in the ‘siloed fringes’ of society
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1) promote chinese culture primarily
through displaying ‘rooted cultural
practices’ while abroad to showcase
‘the exotic in the everyday’, often
focus on ‘environment’ (F415) in their
accounts

haiwai wanghong
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2) utilize ‘cultural relativism’ framings
to talk about personal experiences of
adapting in the ‘siloed islands’ in
society




3a) audience measures legitimacy via
their fluency in mandarin chinese
and distinctive phenotype

3a) audience measures legitimacy via
fluency in a foreign english accent &
native fluency in mandarin chinese
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3b) audience criticizes them for
being ‘privileged outliers’ and
4 ‘ b J
abandoners/leavers’ when
commenting on social issues
3b) audience criticizes them for
being ‘drop ins’ and ‘uncommitted
SALO)
spectators’ when commenting on
social issues




hope you enjoyed this mini-mini talk on

my research. read more here:

‘ wishcrysdotcom

| (Mnstagram

—— i —
o e s

wishcrysdotcom The latest of my book children is an

emo goth @ ¢

THANK
YOU!




